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: Meg os @ HOB Anaheim 
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_ Los Straight Jackets Rock N Roll any 


Chamber Ooi Kremlin @ Irvine 


“Moornead @ HOB Sunset 8 
Janet Jackson @ Staples Center __ 
The Jagoffs, Full Blast, Federation x, 
The Pinkz, Lipstick Pinups @ Koo’ 
enn @ HOB Anaheim 


Oct. 4 
AFI @ Palace : 
Tight Bros. From Way ee Geny 
Valence, Cutthroat 9, C-Average, Har 
Mar Superstar @ Spaceland 


The Faint, Now It's Overneaia . J : 
(Oct. 17 
Hallmark Salute to Kristi Yamaguchi @ 


badour eS : 
Motorhead @ HORS Anahet 


Oct. 5 ee 
AFI @ Palace oe eS 
Dave Wakeling @ Coach House : 

Cattle Decapitation, The Accident, ‘The 
Mistake, God’s fron T 
America @ Chain Reai 


Disturbed, Drowning Pool, Adema, é 
Stereomud, Systematic @ Palladium _ 


Bright Eyes, Simon Joyner @ El Rey 


"Ballet Pacifica @ Irvine Barclay Theatre | 


New End Original, Cio ceo Melee 


an, ‘Suicidal Tenden- 


All- Stars Af oman, Kottonmouth Kings, 
more @ Blockbuster Pavilion 

Berlin @ Coack House 

Black Uhuru @ Galaxy Theatre 


Sensefield, Thé Killingtons, Death on 


Wednesday, ar Fs Panel Kid @ Chain 
Aggie, : 


_ Jim Breuer hey Metal Comedy Tour 


ath, : Dead 


, Long Beach Dub- 


@ HOB Anaheim — 


_ Kronos Quartet @ OCPAC through 


Oct. 10 


Oct. 10. 
Midnight Oi @ HOB Sunset 


Jay-Z @ Shrine Auditorium 
___ Jim Breuer Heavy Metal Comedy Tour 
‘@ El Rey 


Robert Kapilow’ 's What Makesit Great? 


-@ Cerritos Center. 


Arrowhead Pond. 
Joe Goode Performance Group @ 


_Wwine Barclay Theatre — 


Oct. 12 


Etta James @ HOB Sunset - 
_ The Last Emperor @ Cerritos Center 


Joe Goode Performance Group @ 
Irvine Barclay Theatre 

TheHunns, Zeke, Smogtown, The Rich- 
mond ae @ Galaxy Theatre 


Oct 13° 


The Pharcyde, Souls of Mischief, 
Planet Asia, Rasco, Kut Master Kurt, 
Pep Love @ Glasshouse 

The Last Emperor @ Cerritos Center 


‘Marco Antonio Solis @ Arrowhead 


Pond 

Etta James @ HOB Anaheim 
Gordon Lightfoot @ Sun Theatre 

Go Go Airheart, Revolution Smile, The 
Convocation Of... @ Chain Reaction 


Ancestral Voices @ irvine Barclay The- 
: atre- : i : 


Oct. 14 

Herbie Hancock, Michael Brecker, 
Roy Hargrove @ Cerritos Center 
Tanya Tucker @ Sun Theatre 
Wolf Colonel @ Koo’s 

Leonidas Kavakos @ OCPAC 


Blonde Redhead@ Glasshouse 
Suicide Machines, Ensign, Bigwig, 
The Story So Far @ Whisky 

St. Germain @ Palladium 

Jon Spencer Blues Explosion, 
Boredoms, Melvins, Tony Conrad, 
Dead C, Bardo Pond @ Ackerman 
Ballroom 

Cecil Taylor, Luc Ferrari & DJ Olive, 
Smog, US Maple, Merzbow, De- 
stroy All Monsters @ Royce Hall 
National Ballet of Cuba @ OCPAC 


Oct. 15 

Ben Folds, Citizen Cope @ El Rey 
through Oct. 16 

Berlin Philharmonic @ OCPAC 
through Oct. 16 


Oct. 16 

Hall and Oates @ HOB Anaheim 
Gewandhaus Orchestra of Leipzig 
@ Cerritos Center 


Oct. 21 

Blonde Redhead @ El Rey 

Sonic Youth, Stereolab, Peaches, 
Cannibal Ox, BS2000 @ Ackerman 
Hall 


Oct. 17 Dimmu Borgir, 6 Feet Under, Napalm 
The Waterboys, Tom McRae @ El_ Death, Witchery, Lamb of God, God 
Rey Forbid @ Palace 


Hall and Oates @ HOB Sunset 


Slightly Stoopid, De Facto, Bargain Oct. 22 
Music @ HOB Anaheim Bjork, Matmos @ Dorothy Chandler 
Pavilion 


Oct. 18 
Unwound @ Glasshouse 
The Strokes, Moldy Peaches @ 


Joe Strummer @ Troubadour 
Travis @ Universal Amphitheatre 


Palace Oct. 23 
Friends of Dean Martinez, Xiu Xiu Joe Strummer @ Troubadour also 
@ Spaceland Oct. 25-26 
Chicago the musical @ Cerritos Philharmonic Baroque @ Irvine 
Center through Oct.21 Barclay Theatre 
National Ballet of Cuba @ OCPAC 

Oct. 24 
Oct. 19 The Januaries @ Spaceland 
Crouching Tiger, HiddenDragonCon- The Guess Who, Joe Cocker @ Ar- 
certo for Erhu and Chamber Orches- rowhead Pond 
tra @ Irvine Barclay Theatre through Benny Goodman: Classical @ Irvine 
Oct. 21 Barclay Theatre 


Television, Cat Power, Eddie 
_ Vedder, Quiotic, White Out @ Royce 

Hall 

Stephen Malkmus & The Jicks, Un- 

wound, Neil Michael Hagerty, Derek 

Bailey, Fred Anderson Trio @ 

Ackerman Ballroom 

National Ballet of Cuba @ OCPAC 

Joe Strummer @ HOB Anaheim 

Lifehouse, The Calling, Michelle 

Branch @ Ei Rey 

American Hi Fi, Phantom Planet, 

Smackerjack @ Galaxy Theatre 


Oct.-25 

Afro Celt Sound System @ HOB 
Anaheim 

Miriam Makeba @ Irvine Barclay 
Theatre 


Oct. 26 

Dropkick Murphys, Sick of it All, Tiger 
Army @ Glasshouse 

Eugene Onegin @ Cerritos Center 
Young Dubliners @ HOB Anaheim 
(early show) 

Dead Man's Party @ HOB Anaheim 


Oct. 20 (late show) 
An Evening with Jazz Mandolin Benny Goodman and the Big Band 
Project @ HOB Sunset Era @ OCPAC 


Venues 


Ackerman Ballroom: www.performingarts.ucla.edu 
Arrowhead Pond: 2695 E. Katella Ave., Anaheim (714) 704- 
2400 www.arrowheadpond.com 

Blockbuster Pavilion: 2575 Glen Helen Parkway, San Bernadino 
(909) 880-6500 www.smokeout.net 

Cerritos Center: 12700 Center Court Drive, Cerritos (562) 916- 
8501 www.cerritoscenter.com 

Chain Reaction: 1652 W. Lincoln Ave., Anaheim (714) 635- 
6067 www.allages.com 

Coach House: 33157 Camino Capistrano, San Juan Capistrano 
(949) 496-8927 www.thecoachhouse.com 

Dorothy Chandler Pavilion: 135 N. Grand Ave., Los Angeles 
(213) 365-3500 

El Rey Theatre: 5515 Wilshire Bivd., Los Angeles (213) 462-7706 
Galaxy Concert Theatre: 3503 S. Harbor Bivd., Santa Ana 
(714) 957-0600 www.galaxytheatre.com 

Glass House: 200 W. Second St., Pomona (714) 647-7704 
www.goldenvoice.com 

Hollywood Bowl: 2301 N. Highland Ave., Hollywood (213) 850- 
2000 www.hollywoodbowl.com 

Hollywood Palladium: 6215 Sunset Blvd., Hollywood (323) 
962-7600 

House of Blues (Anaheim): 1530 S. Disneyland Dr., Anaheim 
(714) 778-BLUE www.hob.com 

House of Biues (Sunset): 8430 Sunset Bivd., Hollywood (323) 
848-5100 www.hob.com hee 
Irvine Barclay Theater: 4242 Campus Drive, Irvine (949) 854- 
4646 www.thebarclay.org 

Koo’s Art Cafe: 1505 N. Main St., Santa Ana (714) 648-0937 
www.koos.org 

Orange County Performing Arts Center: 600 Town Center 
Drive, Costa Mesa (714) 556-2121 www.ocpac.org 

Palace: 1735 N. Vine St., Hollywood (323) 462-3000 

Royce Hall: (310) 825-4401 www.performingarts.ucla.edu 
Showcase Theatre: 683 S. Main St., Corona (909) 340-0996 
www.showcasetheatre.com 

Shrine: 649 W. Jefferson Bivd., Los Angeles (213) 748-5116 
Spaceland: 1717 Silver Lake Bivd., Silver Lake (323) 661-4380 
www.clubspaceland.com 

Staples Center: 1111 S. Figueroa St, Los Angeles 
www.staplescenter.com 

Sun Theatre: 2200 E. Katella Ave., Anaheim (714) 712-2700 
www.sun-theatre.com 

Troubadour: 9081 Santa Monica Blvd., W. Hollywood (323) 
276-6168 www.troubadour.com 

Universal Amphitheatre: 100 Universal Center Drive, Univer- 
sal City (818) 622-4440 

Westin Horton Plaza Hotel: 910 Broadway Circle, San Diego 
www.cashbahmusic.com 

Whisky: 8901 Sunset Bivd., W. Hollywood (310) 652-4202 


Oct. 27 
Dread Zeppelin @ Coach House 
Boris Gudonov @ Cerritos Center 


Oct. 28 
Dropkick Murphys @ HOB Anaheim 
Pacific Chorale @ OCPAC 


Oct. 31 

Rocket From the Crypt, El Vez, Ziggy 
Shuffledust and the Spiders from Mars 
@ Westin Horton Plaza 

311, Alien Ant Farm @ Universal 
Amphitheatre 

Up Syndrome, Rufio, The Honor Sys- 
tem, The Ghost @ Chain Reaction 


WEDSITY 
PERSPECTIVE 


Students choose The 
Best and Worst of CSULB... 


Illustrations by Daniel Chong 


The diversity of the students on campus.—Renee, senior 
“The campus.”—Jorge, junior 


“The faculty seem willing to help each student, and seem interested in 
people actually learning rather than just talking and regurgitating informa- 
tion.” —Hilary, senior 


“The aspect of community that is formed by all the student services 
programs, etc. NOT the “Go Beach” displayed everywhere, but the actual 


campus functioning as a community.”—Fred, senior 


~stiinmannnel ye always admired the landscape.” —Larry, senior 


‘. 


> \.. The GIRLS! —Donnie, junior 


“The whole ‘Go Beach’ propaganda. They've slapped that phrase 
EVERYWHERE! I’m sick of it. Why can’t we be a distinguished 
university called CSULB and not try to be cool and hang out at ‘the 


beach.” —Jessica, senior 


The bookstore prices. If we can buy books for less online, they must not 
REALLY be as expensive as they are at the bookstore. With no real 
competition now that University Text closed, it seems unnecessary to jack the 
prices up so much, Don't we already pay enough tuition?—Hilary, senior 


“The over crowding—specifically parking. Trying to just walk by the 
food court and book store around lunch time isa mission impossible.” — 
Courtney, senior 


“Parking and no skateboarding on campus!”—Dana, senior 


“Chic-Fil-A.”—Kim, junior 
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4 By Danielle Grossman 
\ Photos by Gabriel Lefrancois 


{| hillip Schafer, a finance major, began the first day of his last year at Cal State Long Beach by leaving his 
San Pedro homeat 11:30a.m. to beon time for his 12:30 p.m. class. He arrived at Parking Lot 14 around 
noon, but it was 12:32 p.m. before he pulled into a dirt lot across from the dorms. 

“I remember looking at my watch and noting exactly what time it was, because I was pretty bitter,” 
Schafer says. “I just wanted to get to class.” 
After pushing his way through crowds of students, he finally made it. But the parking problem and 
overcrowded walkways were just a few of the issues that Schafer, like many other CSULB students, was having to deal 
with. And his problems were just beginning. 
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Later that day Schafer tried to crash a class that he wasn’t 
registered for, but decided he could fit into his schedule. He 
was among almost 20 other people trying to add the same 
class. Only five spaces were available. The professor did 
what any normal person might do when faced with a 
dilemma such as this. He held a raffle. 

Since only seniors were allowed to participate, only 12 of 
the 20 names were put into the hat. 

“One guy needed it as his last class to graduate,” Schafer 
says, “but he didn’t get in.” Neither did Schafer. 

But that wasn’t the end of his problems. 

The next day, Schafer was unable to leave his internship 
in Torrance no earlier than 1 p.m. to make it to his 2 p.m. 
class. After seeing that there was no parking in Lot 14, he 
went over to the dirt lot as he had done the day before, but 
there was no parking there either, so he returned to the 
parking lot. Frustrated and late for class, he decided to park 
in what he called 
a “half space.” 

You know, the 
space at the end of 
the row that is big 
enough to be a 


Parking Services handed out 
1,313 parking citations in the 
first two weeks of school (Lets 
see... 1,313 multiplied by $25 
Regnier PeZRING | a ticket = $52) 8259 
Space,) but is 
marked off by di- 
agonal lines (How convenient). 

“T didn’t want to break any rules,” he says, “I just didn’t 
want to be late to class, and I didn’t want to be dropped.” 

Again, the throngs of people he had to make his way 
through as he tried to hurry to upper campus only added to 


his tardiness. 

When Schafer returned after class to move the car during 
his break, he was greeted with a $25 parking citation. He 
received another one the following week. 

Schafer was not the only law-abiding student who was 
forced to commit parking crimes 
out of pure frustration. Alan 
Moore, field services operations 
manager, says that Parking Ser- 
vices handed out 1, 313 parking 
citations in the first two weeks of 
school (Let’s see...1,313 multi- 
plied by $25 a ticket = $32,825. 
Dare we use that money to build 
a new parking structure?). It was 
reported to University Police that 
there were even fights that broke 
out over parking spaces. 

The parking situation is just 
one of the many repercussions to 
the sudden surge of students at 
CSULB. Many students are frus- 
trated by the large number of 
people on campus who are park- 
ing, walking, hanging out be- 
tween classes and at lunch, or 
even trying to add classes. 

Armando Contreras, assistant 
to CSULB President Maxson, estimates (from registration 
figures) that there are approximately 4,400 new freshman 
this year. Last year there were 3,367. Though the university 


CSULB First-Time Freshmen Enrollments 


1995 1996 1997 


Growing Faster (105%) 


1998 1999 2000 2001 


(est.) 


Source: National Center for Public Policy and Higher Education 


Headcount Enrollment 
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expected and prepared for 1,000 more new students this 
year, including transfers, they ended up with nearly 2,000 
more. David Dowell, associate dean of the College of Liberal 
Arts, says, “This is the largest enrollment in the history of 
the university.” 

“We're growing pretty fast,” Contreras says. “It's a com- 
bination ofa lot of things. Enrollment’s up ata lot of places, 
but I think it’s grown here the most. We’ve become a 
popular campus.” 

Fall 2000 statistics showed that 
there were 30, 918 students, of 
whom 23,724 of them were at- 
tending full-time (taking 12 or 
more units). This year’s figures es- 
timate approximately 32,840 stu- 
dents, of which 24,816 are enrolled 
full-time. The university’s capac- 
ity is 25,000 full-time students. 

“The university is at physical 
capacity,” Kip Polakoff says, vice 
president of academic affairs. 
“There is no place to build and no 
scheduled plans for any new build- 
ings.” 

Our large, spacious campus 
seems to be getting smaller, and 
departments and colleges are hir- 
ing new faculty to accommodate 
the influx of students. The English 
department has 99 part-time fac- 
ulty teaching composition this se- 
mester. 

“We are slammed,” Tim Caron 
says, associate professor and assis- 
tant chair of the English depart- 
ment. “We have far too 
many students and not 


portation and Event services, is exploring parking issues. 
According to Bass, CSULB is actively negotiating with the 
Veterans’ Hospital next to the campus for approximately 
800 spaces. They should have an answer by next semester. 

Currently, there are about 13,000 parking spaces, of 
which about 720 are the temporary spaces created by turn- 
ing the discus field into a parking lot, converting carpool 
spaces and converting red curbs and meters into general 


parking. 


“I pay $65 for parking, and | 
don’t understand why they continue 
to have this problem every year,” 
Schafer says. “Don’t they know how 
many people are enrolled? A lot of 
times I'll just get frustrated, give up 
and park anywhere.” 

Polakoff says that parking is a 
problem with faculty, too. If you 
hire more faculty, more place should 
be available for them to park as well. 

Bass says that the peak parking 
time is between 7:30 and 11 a.m. In 
years past the peak began around 10 
a.m. Also, parking has traditionally 
relied on students leaving between 
noon and 3 p.m. However, this year 
students are leaving around 4 p.m. 
This means that students are coming 
to school earlier and leaving later. 

Bass hopes the parking situation 
will level off in a few weeks as stu- 
dents find ways to handle the park- 
ing situation. 

So, how is the university plan- 
ning to handle the overcrowding 
problem? Impactation. 

Students filing applica- 


I pay $65 for parking, and I don't understand 
why they continue to have this problem every 
year, don't they know how many people are 
enrolled? A lot of times I'll just get frustrated, 


tions to enroll next year will 
be the first affected by a new 
plan to limit the number of 
students enrolling at CSULB. 


enough classes.” 

In the two classes that 
Caron teaches, he had 10 
people trying to add each 


class. Many students had 
to sit on the floor. In the 
journalism department, 
students trying to add Journalism 316 had to petition to 
open another section during the second week of school, 
because at least 12 people were trying to crash the only 
section of the class the department offered. 

To accommodate the large number of freshmen this year, 
the English department added 10 more sections of freshman 
composition to the already scheduled sections, and faculty 
was asked to pick up the slack by teaching more classes. 

Meanwhile, Tom Bass, senior director for Parking, Trans- 


give up and park anywhere. 


Until this year, CSULB 
has been an open campus, 
accepting all applicants who 
meet university requirements. Under the new plan, the 
university will limit enrollment, accepting first those who 
live locally and then applying higher standards to other 
applicants. 

“This is not to keep students out,” Contreras says, “but 
to ensure that the quality of their experience is maintained.” 

In addition, the plan allows the university to shorten 
application deadlines (applicants must now file by Novem- 
ber), and enrollment will be closed to lower division transfer 
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students. Earlier application deadlines will 
also apply to transfer students. Also, more 
classes are being scheduled on Mondays, 
Wednesdays and Fridays, as opposed to the 
traditional Tuesday, Thursday schedule, so 
facilities are used more evenly. 

Among the CSU campuses, Long Beach 
is the fourth university to limit enrollment, 
says Polakoff. The others are San Luis 
Obispo, San Diego and Chico. 

This is not just a local or state problem 
either. Many colleges across the nation such 
as the University of Massachusetts, North- 
ern Illinois University and the University of 
New Hampshire, are having similar prob- 
lems of overcrowding, housing, and park- 
ing issues. 


The main reason universities are having problems with 
overcrowding according to numerous sources such as Polakoff 
and Caron, is Tidal Wave II, the term used to describe 
children of Baby Boomers, who more and more are now 
going off to college. 

According to statistics, the 18-19 age group is expected to 


STUDENTS FACULTY __ STAFF 


Flu Shots $15 


ALSO FOR STUDENTS 
Meningitis $80 
FREE CSU Required 

Measles/Rubella 
HepatitisB (to age 19) FREE 
MAY BE AVAILABLE FROM YOUR DOCTOR 


Program Partner www.MaximHealthSystems.com 


Your Health Center @ the Beach— 
22? Call the Advice Nurse 562-985-4771 


Campus Growth Approaching Capacity 


___ Campus Capacity 25; 000 


1995 1996 1997 1998 1993 2000 2001 
(est.) 


Source: National Center for Public Policy and Higher Education . 


Full Time Equivalent Student Annual Average 


increase 3.48 percent each year, or two times as fast as the 
general population (1.37 percent). The 20-24 age group is 
expected to increase 2.62 percent, also about twice as fast as 
the general population. 

For how students should handle the crowds and parking 
nightmares on campus, Polakoff says “they’re gonna have to 
adjust to it, because enrollment will not go down.” 


JAVA 
"DEPOT 


classes, but don't want COFFEEHOUSE 


to lose your parking space? Well, Java Depot offers 
not only a great cup of java but an excuse for a quick 
getaway from campus that's within walking distance! 


We look and to seeing you. Stop by soon! 
Open 7 Days a Week 


Monday - Friday 6 a.m. - 9 p.m. * Saturday 7 a.m. - 9 p.m 
Sunday 7 a.m. - 7 p.m. 

Corner of Studebaker & Anaheim Road 
1190 - F Studebaker Road + 596-JAVA 
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oke and Pepsi are knee-deep in an expensive fight to win the 
soul of the college student. 


Coca-Cola paid Cal State Long Beach $1.2 
million for the right to stock the collective univer 
sity shelves with Coke, Sprite, Nestea, Fruitopia, 

Minute Maid, Mr. Pibb, PowerAde, and Dasani, according to 
CSULB Financial Manager Joseph Latter. 

In fact, the rival cola sellers have managed to grab exclusive 
contracts for sole pouring and product selling rights with 19 of 
23 schools in the California State University 
system. 

The combined CSU system’s 300,000 stu- 
dent population is not the only eagerly sought 


by Pyramid athletic events revenue and the money from Coca- 
Cola. 

Forty-Niner Shops controller Larry Pawlak speculated con- 
tracts are notall that lucrative for Coke. The organization, which 
runs 26 campus dining locations, paid only $119,384 to Coca- 
Cola the last fiscal year. The terms of the contract state that Coke 
pay $150,000 per year for eight years. 

Coke also generates cash from the University Student Union, 

with franchises such as Carl’s Jr., El Pollo Loco 


Sia ; dS : 
I dontt like it. Once a *” poy 


The Student Union at CSULB must abide by 


company owns you, they the Coke contract as well, which Associated Stu- 


dent troller Cl F is unfair. 
after collegiate market. UCLA and UC Berkeley own you. Vow fave. ng: 9c0ts Conys tea asence Fong cays is ualais 


have 64,170 potential or actual Coke drinkers 
combined, while USC’s 28, 589 students are 
most likely drinking Pepsi. 


The mad scramble to get universities to sign 476 Venegotiating. 


on the dotted line took off in the mid-nineties. 
Coke managed to rein in four of the five largest schools in 
California: UCLA, San Diego State, Cal State Long Beach and 
UC Berkley. Pepsi only managed to get the fourth largest, Cal 
State Northridge, with a respectable population of 29,066. 
CSULB negotiated a contract with Coca-Cola in 1994 as 
the university searched for funds to complete construction on 
The Pyramid, a structure that cost $22 million to build. 
The state of California chipped in for half the cost leaving 
$11 million to be financed by fundraisers and loans, paid back 


Shaunna eens 


leverage. Now that the 
contract 1s signed, they say in the matter. We're the small kid on the 


“Wecan’tsell other brands,” Fong says. “We're 
separate from the university, but we don’t have a 


block. We are ignored. We’re told what we have 
to sell.” 

Figuring out how many Coke products Cal 
State Long Beach students and faculty drink each year is tricky 
because the Forty-Niner Shops’ system isn’t computerized, and 
many of the beverages come in the form of syrups. Dorm meal 
plans are an eat and drink-all-you-like arrangement, which 
Pawlak says makes cost calculations difficult. 

Yet Forty-Niner Purchasing Director Bill Beck did find 
records for the convenience store by the Bookstore. The purchas- 
ing director added up invoices that showed more than 35,000 
fountain sodas were sold in one month. Multiply that by 10 
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months (adjusting for breaks), and one store has chalked up a 
third of a million Coke products. 

Pawlak said Coke is simply investing in lifetime drinkers. 

Coke and Pepsi have been interested in winning elementary and 
secondary age students, but encountered so much criticism for 
signing exclusive contracts with public schools that the practice 
has been outlawed in California. Complaints claimed the com- 
panies filled impressionable minds with messages to drink empty 
calories. Now only juice, water and milk can be marketed to the 
young. The soda compa- 
nies voluntarily toned 
down promotional activi- 
ties throughout the coun- 
try. 
Pepsi has struggled 
valiantly to catch up with 
Coca-Cola in the struggle 
to get campus contracts. 
Pepsi teamed up with Save 
Martand coughed up $40 
million dollars to build 
the $100 million Save 
Mart Arena at Cal State 
Fresno. 

Bigger yet is Pepsi's 
deal with Cal State 
Dominguez Hills, where 
the cola bottler will build 
the Galaxy Arena, named 
after their new soccer 
team. 

The reason companies 
are so eager to fork over 
huge sums to broker deals with universities is likely because of 
the age of the audience. 

“Why do you think McDonalds focuses on kids?” asks Cal 
Poly Pomona Food Manager Bill Dickerman. “It’s the same 
thing. Pepsi figures that if you drink their product now, in your 
formative years, you may become a Pepsi drinker for the rest of 
your life. There’s gotta be some reason they are willing to build 
you a stadium.” 

The four CSU schools holding out on signing exclusive cola 
contracts are Sacramento, San Luis Obispo, San Francisco and 
Hayward. 

Outside companies manage San Luis Obispo’s and San 
Francisco’s dining services. Representatives from those compa- 
nies say they refuse to sign exclusive contracts so they can retain 
the ability to offer customers whatever products they request. 

Ruedi Egger from Cal State Sacramento grew up in Europe 
and likens himself to a bit of a non-conformist. While he has 
staple franchises like Round Table, TCBY and Burger King, he 
likes to experiment. He introduced a French restaurant that has 
proven to be the most popular attraction on campus. 
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At Cal State Long Beach Coke has apparently cornered the market. 


Egger confessed to personal reasons for keeping both lines of 
products available in his campus restaurants. 

“T will never be all Pepsi,” Egger says, “I love Coke. Besides, 
you have to give your clients an opportunity to choose.” 

At Cal State Northridge, thirsty students don’t have to plunk 
down as much change to buy a soda at as they do at Cal State 
Long Beach. Sodas cost 20 percent less there. 

When Dean Calvo, director of University Corporation at 
CSUN, puzzled over his 10-year contract with Pepsi, he wanted 
a low per gallon fee. 

Because CSUN has 
no large arena and the 
school’s interests were 
different than other 
campuses, it allowed 
Calvo, unlike most of 
the other CSU vendor 
negotiators, to buy Pepsi 
products below retail. 

While many CSU 
food service managers 
have no quibbles with 
their cola vendors or the 
terms of their contracts, 
Steve Zief of San Diego 
State says he hates his. 

“T don’ tlike it. Once 
a company owns you, 
they own you. You have 
ereoer Gabriel Lefrancois an leverage, Zief Geis 
“Now that the contract 
is signed, they are rene- 
gotiating.” 

Zeif’s problems may be with his distributor, he says, which 
has replaced salespeople to his campus 20 times in four years. In 
frustration Zeif poured over his contract line-by-line to find 
loopholes. 

“Coke is buying whole cities now,” Zeif says. “They've 
bought Huntington Beach. They paid $1 million to be in all the 
government buildings and on the piers.” 

The ink is all but dry on a $3 million —10 year deal for Caike 
to become the lone supplier for 226 vending machines in all 
Long Beach city parks and buildings, which includes fire st'a- 
tions, fleet offices, libraries and the marina. 

A Long Beach City business official who asked not to be name :d 
says accusations that the city will encourage monopolies are lud i- 
crous. While she laments the general trend towards small busine: is 
owners having to close their doors, she says that these contracts ar e 
unrelated. University and city managers must provide efficient anc 1 
cost-effective services to the widest possible number of constituents . 
She adds that Coke receives no advertising rights, so Coke banner: 5 
won't be displayed throughout the city. She adds it is easier for the : 


city to administer one contract than ten. 
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